
 
 
 
 
 
 
 

 
 

Responsable / Responsible : 
Estelle MALAVOLTI / Alain PIROVANO 

 
 

Ingénieur ENAC 
Année scolaire  

2025/2026 

S9 
MSc-EMO 

 

 
 
 

Master Mention Economie 
Parcours Economie des Marchés 

et des Organisations 

 
 
 
 

 

 
 
 
 

 
 

 
 
 

 

 
 
 
 

 
 
Pré-requis : S7 ECO + S8 PREV 

 
 

OBJECTIFS / OBJECTIVES 

 
How do markets work? How do firms make strategic choices? What determines demand and cost 
structure ? 
The M2 EMO program combines a solid training in industrial organization, regulatory economics, and 
econometrics that give students a real expertise in the analysis of strategic aspects of a market, the 
identification of the determinants of the firms’ economic performance in a market, and the evaluation 
of policies aimed at improving the market efficiency. 
 

CURRICULUM 2019-2020 

 
Each student must choose 4 courses (30 hours each) in each semester. 

SEMESTER 1  

Compulsory courses: 
- Business Strategy 
- Competition and Market Strategies 

-Empirical Analysis of the Firm Behaviour  
Two courses among : 
- Economics of Innovation and Intellectual Property 
- Workshop on the Law & Economics of Competition Policy 
- Time series and economic forecasting 
- Quantitative Analysis for Competition and Regulation Policy 
 

SEMESTER 2  

Four courses among : 
- Industrial Organization of The Food Industry 
- Air Transport Economics 

- Energy Economics and Climate Policy (with M2ERNA, 5 students maximum) 

-Economics of internet 
- Economic Analysis of Infrastructure and Network Industries (30 students max.) 
- Incentives and Regulation 
- Topics in Applied Industrial Organization 
- Industrial Organization (upon acceptation by M2 directors) 



 

 


